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expect food and beverage brands to actively 
help increase the recycling of their packages.

Research reinforces that packaging is the first place 
consumers look to determine its recyclability.
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would assume a package is NOT recyclable if 
there is no recycling symbol or language on it.

67% 

first to determine if a product 
is recyclable

Source: Carton Council of North America Omnibus Survey, December 2015
For more information, visit CartonOpportunities.org/Survey
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